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What do you get when you combine the best from

the Hospitality Design Industry into one firm?
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e New Look

Auberge Resorts debuts first
hotel in new Solage brand

CALISTOGA, CA— Whean Auberge Resorts announced the launch of the new
Solage brand last year, it sald the properties would be contemgorary and styl-
Ish with creative dining and bar destinations, Additionally, they would offer
a and fitness programs. Considerable allention would also be
innbility with environmestally sensiive design and green prac-
il i place.

Al of those features are evident at the 89-room Solage Calistoga, the first
property in the new brand, which is located In California’s Mapa Valley, The
interiors of the conternporary style property were created by Dowling Kimm
Studios of San Francisco. The architect of the hotlal was Howard Bracken of
Mapa Valley

“Since we opened i June, guest feedbick has been very positive. They love
the rooms, the public space, the spa and they also ke the green aspact. They
say I is what Nzpa Valley has been waiting lor," said Richard Hifl, general
manager of the S60-million propery,

The new hotel is “something entirely diflerent,” for the Napa Valley reguib,
aocording to Mark Harmon, CED of Auberge Resorts. He explained that Solage

toga offers “an emaronmentally conscious, comfortably cool experience
fhat ish it ming.” The progarty will ais .
o4t sacrificing stybe or luxury,” he added

Whaen planning the cottage-style resor, Bracken fook advamtage of its vallay
Ipcation and natural heating and cooling opportunities. Features such as solar
panels and sxapgeraled eaves help moderate temperatures on warm after-
noons while tall, shased windows and doorways offer views of the prvat
dens and fill spacas with fillersd sunlight 1o keep inter oo,

confinued on page 18

The colors chasen for the interiors of the Solage Calisfoga fealure shodes

of green, brown and other earth fones o reflect the hotel's wine country
setting.




The furnishings of the Solage

Calistega are made from natural,
sustainably farmed and recycled
materials.

1

it

Solage Calistoga boasts ‘green’ interiors

confinued from page 16

The "earth friendly” interiors designed by
Dowling Kimm Studios have contemporary fur-
nishings made from ratural, sustainably farmed
and recycled materials,

“Wie ware approached by Auberge Resors to
design a hotel that was modermn, sophisticated v
set in wing country, The concept was really urban
Ioft meats Napa barn,” said Lorissa Kimm, principal
of Dawling Kimm Studios. “We liked the idea and it
mate sense— people living In lofts in the city have
open spaces similar to hams,”

The color palette chosen for the interiors was “a
good 1it" for wing countiry, Kimm noted. “The
browns, greans and neutrals we used are the colors
of a vineyard,” she said.

The guesirotms have an open plan with the bed-
room and bathroom separated by a partition. A large
glass dogr in (he bedroom leads to a deck for koung-
ing. “Thera s good flow from the indoors 1o the out-
doors,” Kimm said,

The rooims have walnut and beech furniture manu-
factured with non-toxic varnishes and wool uphol-
stery. Matural accents include hemp curtains and
wool throwe, There are two lounge chairs in choco-
e brown boucle with a matching oftoman that has
a tray on top to convart it to a table. "It's a flexible,
double-use concapt,” Kimm added.

In a eniqua design twist, the partition separating
the bedroom and the batheoom acts as a headboard
fior the bed and also contains the minibar and closat.
Located in the middle of the room, it is painted a
MOSSY QrEen.

“The guest bathroom opens 1o the bedroom and
has all natural limestons countertops, & large walk-in
shower with pebble floor and dark gray walls of
poecelzin file. There is a separate water closet for
privacy,” Kimm axplaingd. Seme rooms also have
soaking fubs,

The guestroom walls are adorned with three pleces
of elemental art plus an oniginal piece by Gary Blum,

an artist commissioned “to create works with the
spirit of Calistoga,” Hll noted

The deck outside the guesiroom’s glass doors (za-
tures ounge furniture, “it's al modular and made
fram veoven resin,” Kimmm said.

Public spaces and the 0 000-square-foot Spa
Sotage are designed with bambob and reclaimad
cidar, Interiors throughiout the resort were linshed
with non-toxas paints to eliminate harmiful gases
emitied by many conventional paints,

SoiBar, Solage Calistoga's 125-scat restaurant, has
lofty cailings, large sliding glass doors affering
panaramic views of the Palisades Mountains, and a
warm colof paletla inspired by the focal landscape

The restaurant features tahbetops made from
reciaimed Douglas fir and sustainabde wool and
leather uphobstered lounge furniture, Tha restadrant
and lounge fiow on to an outdoor patio with a 20-
foat fire pit surrounded by plush couches.

In keepdng with the property’s environmental
focus, the restaurant uses locally sourced and
organic produce while room service is delverad on
specially designed bikes.

Thee Tull-service, 20,000-square-iool Spa Solage
taps the geothermal springs beneath the propety for
radiant enargy 1o heat the ireatment rooms and
soaking poods. For cooling on warm days, the spa
wses nalural venlitation and an “evaporative cooler”
that uses water to soak up heat from the air and
bikew the cool alr into the spaca.

Spa Solage includes both indoor and outdoar
space and has 14 treatment rogms, a bathhousa, spa
boutique and manicure and pedicure stedio. Guests
anter 1flf1lll1_ll'l an open courtyard with conlemporarny
furnishings and fire pits. There is a lounge area with
fgur heated rooms and claw-footed bathiubs filked
with geothenmal water and partitioned by curtains.

To maintain a healthy amdronment at Solage
Calistoga, the resort’'s housakeeping stalf uses only
non-toxic and bicdegradable claaning products.

— by Lirall




